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0z

Destinasyonlar konaklama, ulagim, yeme i¢gme, vb. ¢ok ¢esitli turistik {irlinlerin ve hizmetlerin bilesiminden olusan iiriinlerdir. Cok
bilesenli bu turistik tiriinlerin se¢im siireglerinde, tavsiye kararlarinda ve turistlerin memnuniyetlerinin saglanmasinda da ¢ok fazla
sayida faktor belirleyici olabilmektedir. Bu ¢alismada geng turistlerin destinasyon se¢im kararlarinda dikkate aldiklari faktorlerin
belirlenmesi amaglanmaktadir. Bu kapsamda hazirlanan 460 anket formu 1 Kasim 2019-1 Subat 2020 tarihleri arasinda Kirklareli ilinde
yasayan ve daha dnce en az bir kez turistik faaliyetlere katilmig ve bu kapsamda bir destinasyonu ziyaret etmis 18-24 yas grubunda yer
alan katilimcilara yiiz yiize iletisim kurularak ulastirilmistir. Yapilan analizler (SPSS) sonucunda genglerin ilgili aragtirma ifadelerinden
destinasyona yonelik kaliteli ve uygun havayolu ulagim imkéanlarindan, destinasyon hakkindaki sosyal medya araglarindaki bilgilerin
varligindan, destinasyon hakkinda arkadas ve sosyal cevre tavsiyelerinden, destinasyon gece hayati ve eglence olanaklarindan,
destinasyondaki kaliteli ve uygun fiyatli konaklama olanaklarindan ve destinasyonun alternatif turistik cekiciliklerin varligindan
etkilenmeleri oldukga yiiksek ve olumlu diizeyde gergeklesmistir.
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ABSTRACT

Destinations are products that consist of a combination of a wide variety of touristic products and services such as accommodation,
transportation, food and beverage, etc. Many factors can be determinant in the selection processes, recommendations and tourist
satisfaction of these multi-component touristic products. In this study, it is aimed to determine the factors that young tourists take into
consideration in destination choice decisions. 460 questionnaire forms prepared within this context were delivered to the participants
who were in the 18-24 age group and lived in Kirklareli and who had participated in the touristic activities at least once and had visited
a destination, between November 1, 2019 and February 1, 2020 by face to face communication. As a result of the analyzes (SPSS), it
was determined that the quality and appropriate airline transportation opportunities for the destination, the availability of information
in the social media tools about the destination, the friends and social environment advice about the destination, the destination nightlife
and entertainment opportunities, the quality and affordable accommodation opportunities in the destination, and the presence of
alternative tourist attractions of the destination affected the young people at a very high and positive level.
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