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OZET

Diinyada ve Tiirkiye’de medikal turistlerin dnemli bir kismimnin plastik ve estetik cerrahi miidahaleler i¢in seyahat ettikleri
goriilmektedir. Plastik ve estetik cerrahiye dayali medikal turizmde rekabet avantaji elde edebilmek i¢in pazarlama karmasinin
yonetilmesi 6nemli rol oynamaktadir. Bu ¢alismanin amaci, plastik ve estetik cerrahi uygulamalarinin hizmet pazarlama
karmasi agisindan teorik bir degerlendirmesini yapmaktir. Bu ¢alisma, plastik ve estetik cerrahi uygulamalarinin medikal turizm
icindeki yerini gosterdigi igin literatiire 6nemli bir katkida bulunmaktadir. Ayrica, pazarlama karmasinin yonetilmesi
konusunda sektdre, merkezi ve siyasi otoritelere 6neriler sundugu icin dnemlidir. Caligmanin sonuglarina gore plastik ve estetik
cerrahi uygulamalar medikal turizmde onemli bir paya sahiptir. Tiirkiye pazarlama karmasint olusturan {iriin, fiyat, siireg,
fiziksel ortam ve insan unsurlart konusunda avantajli bir konumdadir. Dagitim ve tutundurma faaliyetlerini gelistirmelidir.
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ABSTRACT

It has been observed that a significant portion of medical tourists in the world and Turkey have been traveling for plastic and
aesthetic surgical and non-surgical interventions. In order to gain competitive advantage in medical tourism based on plastic
and aesthetic surgery, the management of the marketing mix plays an important role. The aim of this study is to make a
theoretical evaluation of plastic and aesthetic surgery applications in terms of service marketing mix. This study makes an
important contribution to the literature as it shows the place of plastic and aesthetic surgery applications in medical tourism. It
is also important as it offers recommendations to the industry, central and political authorities about the management of the
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marketing mix of medical tourism. According to the results of the study, plastic and aesthetic surgery applications have an
important share in medical tourism. Turkey has got advantageous positions in the product, price, process physical environment
and human factors from the marketing mix elements. Turkey should improve the distribution and promotion activities.
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