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Ozet

Turistlerin destinasyon se¢iminde yoresel gastronomik {iiriinler 6nemli bir motivasyon kaynagi olusturmaktadir. Bir diger ifadeyle
turistlerin gastronomi turizmine yonelik tutumlari davranigsal niyetlerini dnemli 6l¢iide etkilemektedir. Diger taraftan, turistlerin
ayni destinasyonu tekrar tercih etmelerinde ise seyahat esnasinda olusan goriisler onem arz etmektedir. Bu baglamda, bu caligmanin
amaci, TRB2 Kalkinma Bolgesi’ne gelen yerli ve yabanci turistlerin gastronomi turizmine karsi tutumlar dlgiilerek davranigsal
niyetleri tizerinde etkisi olup olmadigimi tespit etmektir. Boylelikle s6z konusu 6lgiitler ile bir etki varsa bu etkiye yiyecek-igecek
isletmeleri, bolge gastronomisi hakkinda goriisleri, yiyecek-igecek caliganlar ve servis siireci hakkindaki goriislerinin aracilik rolii
olup olmadigini test etmektir. Bu kapsamda arastirmanin evrenini olugturan TRB2 Kalkinma Bolgesini olusturan Van, Mus, Bitlis
ve Hakkari illerinden veri toplamak amaciyla arastirmanin amacina uygun anket formu olusturulmustur. Aragtirmanin verileri;
Tiirkce, Farsca ve Ingilizce dillerinde hazirlanan anketler kullanilarak 15 Agustos 2019 ve 18 Kasim 2019 tarihleri arasinda
toplanmistir. Kota drnekleme yontemiyle yapilan veri toplama siireci sonucunda Van’dan 286, Mus’tan 102, Bitlis’ten 62 ve
Hakkari’den 42 olmak {izere toplamda 492 gegerli anket elde edilmistir. Calisma igin olusturulan model sonucuna gore; gastronomi
turizmine kars1 tutumun davranigsal niyetler iizerindeki etkisinde bdlge gastronomisine yonelik goriisler ve servis siirecinin aracilik
roliine sahip oldugu ortaya ¢ikmistir.

Anahtar Kelimeler: Gastronomi Turizmi, Tutum, Aracilik Rolii, Davranigsal Niyet.

Abstract

The Local gastronomic products are an important source of motivation for tourists in their destination selection. In other words,
tourists' attitudes towards gastronomic tourism significantly affect their behavioral intentions. On the other hand, the opinions
formed during the travel are important for the tourists to choose the same destination again. In this context, the aim of this study is
to determine whether it has an effect on behavioral intentions by measuring the attitudes of domestic and foreign tourists coming to
TRB2 Development Region towards gastronomic tourism. Thus, if there is an effect with the said criteria, it is to test whether food
and beverage businesses, their views on regional gastronomy, their views on food and beverage workers and the service process
have a mediating role in this effect. In this context, a questionnaire form suitable for the purpose of the research was created in order
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to collect data from the provinces of Van, Mus, Bitlis and Hakkari, which constitute the TRB2 Development Region, the universe
of the research. The data of the research; It was collected between 15 August 2019 and 18 November 2019 using questionnaires
prepared in Turkish, Persian and English languages. As a result of the data collection process with the quota sampling method, a
total of 492 valid questionnaires were obtained, 286 from Van, 102 from Mus, 62 from Bitlis and 42 from Hakkari. According to
the model result created for the study; It has been revealed that the views on the regional gastronomy and the service process have
a mediating role in the effect of the attitude towards gastronomy tourism on behavioral intentions.
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