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ABSTRACT

The hotel industry is directly associated with marketing in general, both the external and the internal one. Hotels are companies that provide
services which means that the workforce of the company gets in direct (personal) touch with its customers. However, the implementation
of internal marketing is not only proven indispensable for companies that provide services, but it can also apply to other types of companies,
such as the industrial sector. The aim of the paper is twofold: (a) Measurement of the implementation of internal marketing as well as
measurement of job satisfaction at the hotels of a particular area, and (b) Investigation of the awareness of directors-remaining administrative
personnel and subordinates-employees on issues of internal marketing and job satisfaction. Results demonstrate low percentages of the
implementation of internal marketing in hotels in the majority of aspects of internal marketing.
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