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OZET

Bu aragtirmanin amaci, Tiirkiye’nin av turizmi potansiyelini ortaya koymak ve turizm gelirlerinin artirilmasinda av faaliyetlerinin de
degerlendirilmesi konusunda 6neriler sunmaktadir. Av turizmi yaban hayatinin ve turistik tirlinlerin bir arada olusturdugu bir olgudur.
Tiirkiye faunas1 ve florasindaki zenginliginden dolay1 av agisindan ¢ok elverisli avlaklara sahip olmakla beraber, av turizmi agisindan
bir firsat olusturmaktadir. Bu firsat1 da turistik harcamalar i¢in elverisli bir hale getirmek ¢ok Snemlidir. Boylelikle av turizmine
egilimin artmas1 ve gekicilik kazandirilmast i¢in dnemli bir ara¢ haline gelerek, ulusal turizm gelirlerine katsi artacaktir.

Bu arastirma, alternatif turizm tiirlerinden birisi olan av turizminin dnemine ve av faaliyetlerinin ekonomik potansiyeline dikkat
¢ekerek, Tirkiye’nin turizm gelirlerinin ve kisi bagi turist harcamasinin artirilmasi konusunda literatiire ve yoneticilere oneriler
sundugu i¢in énemlidir.

Bu arastirmada ikincil verilere dayali olarak Tiirkiye’deki ulusal (genel) ve uluslararasi(6zel) av turizminin sayisal degerlendirmeleri,
av hayvani potansiyeli ortaya koyulmustur. Bununla birlikte aragtirmada birincil verilere ulagmak i¢in alan arastirmasi yapilmustir.
Tiirkiye’deki avcilara uygulanan anketle aveilarin demografik 6zellikleri ve av faaliyetleri igin yaptiklar: harcamalar konusunda veri
toplanmugtir. Boylece, Tiirkiye’deki av faaliyetlerine yapilan harcamalarin turizm gelirine oran1 hesaplanabilmistir.

Tiirkiye’deki av faaliyetlerine yapilan harcamalarin turizm gelirlerine oranmin oldukc¢a 6nemli bir rakama yaklasik % 7’sine karsilik
geldigi goriilmistiir.

Ayrica Tiirkiye’deki avcilarin(aver turist) diisiincelerindeki av turizminin negatif algisini pozitife ¢cevirmeye c¢aligilmigtir. Avcilarin
yani avcl turistlerin yaptig1 her bir aveilik faaliyetinin av turizmi kapsaminda degerlendirildiginin bilinmesi gereklidir.

Anahtar Kelimeler: Av Turizmi, Av Hayvanlari, Avci Turist, Avcilik, Turist Avel, Uriin Cesitliligi, 3E.
ABSTRACT

The aim of this study is to demonstrate the potential of hunting tourism of Turkey, and offers suggestions on how to evaluate the
activity of hunting on increasing tourism revenues. Hunting tourism is a combination of wildlife and touristic products. Although
Turkey has very favorable hunting ground for hunting because of the richness of flora and fauna, constitute an opportunity for hunting
tourism. It is also very important to make this opportunity suitable for tourism expenditures. Thus, it will become an important tool for
increasing the tendency and attractiveness of hunting tourism and will increase its contribution to national tourism revenues.

This research alternative types of tourism to the importance of someone who is hunting tourism in and drawing attention to the economic
potential of the hunting activities, Turkey's tourism literature and administrators suggestions on how to increase the income and per
capita tourist spending is important because it offers.
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In this study, based on secondary data, national in Turkey (general) and international (private) quantitative assessment of hunting
tourism, hunting animals it has been revealed potential. However, in order to reach primary data, field research was conducted. A
survey of hunters that apply to hunters in Turkey has collected data on spending for their demographic characteristics and hunting
activities. Thus, the spending on hunting activities in Turkey in tourism revenues, the ratio can be calculated.

Spending on hunting activities in Turkey is quite an important figure in tourism revenue ratio was observed that corresponded to
approximately 7%.

Also in Turkey hunters (hunting tourists) it has tried to turn the negative perception of hunting tourism in positive thinking. It is
necessary to know that every hunting activity carried out by hunters, ie hunting tourists, is evaluated within the scope of hunting
tourism.
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