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OZET

Bu arastirma pazarlamada yeni bir yaklasim olan deneyimsel pazarlama konusunda bilgi vermek ve deneyimsel pazarlama
faaliyetlerinin isletmelere olan katkisini ortaya koymak amaciyla hazirlanmistir. Arastirma iki asamadan olusmaktadir. Birinci asamada
deneyimsel pazarlama ile ilgili kavramsal bilgilere yer verilmistir. Ikinci asamada ise arastirmac tarafindan olusturulan gériisme formu
Istanbul ilinde faaliyet gdsteren, bes (5) yildizli otel isletmelerinin arasindan secilen otellerin yoneticilerine yonlendirilerek verilen
cevaplar kargilagtirmali olarak analiz edilmistir. Elde edilen sonuglar dogrultusunda deneyimsel pazarlamanin otel igletmelerine
sagladig1 yararlara deginilerek, isletmelere ve arastirmacilara yonelik deneyimsel pazarlama konusunda dnerilerde bulunulmustur.
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ABSTRACT

This research has been prepared to give information about experiential marketing which is a new approach in marketing and to reveal
the contribution of experiential marketing activities to businesses. The research is consisted of two stages. In the first stage, conceptual
information about experiential marketing has been given. In the second stage, the interview form prepared by the researcher was
directed to the managers of the hotels selected from 4 and 5 stars hotels operating in Istanbul and the responses were analyzed
comparatively. In line with the results obtained, the benefits of experiential marketing to hotel businesses were addressed and
recommendations were made for experiential marketing for businesses and researchers.
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