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Ozet

Arastirmada, dogal yasam, av ve yaban hayatinin birlikte kullanilmasiyla ortaya ¢ikan av turizmi tizerinde durulmustur. Reklam ve
tanitim faktori, turizmin diger gesitlerini etkiledigi gibi, av turizmini de etkiler. Reklam ve tanitim giiniimiizde en etkili olarak
sosyal ve gorsel medya kanallariyla olmaktadir. Medya, giiniimiizde tanitimin en 6nemli ayagidir ve satin almayi da biiyiik oranda
etkiler. Arastirmada av turizmi gorsel medyasi olan Yaban TV’nin, yerli turist avcilarinin tutumlarini nasil etkiledigi ortaya
koymaya calisilmigtir. Yaban TV nin katilimcilarin av turizmi hakkinda bilinglendirilmesinde ve haberdar olmasinda ne kadar etkili
oldugu tizerinde durulmugtur. Yerli aver turistlere anket teknigi kullanilarak verilere ulagilmistir. Bu aragtirma sonucunda Y aban
TV’nin Tiirkiye’deki yerli turist avcilarin tutumlarma yonelik etkileri ortaya konularak, ulusal ve uluslararasi av turizmindeki
etkileri tespit edilmistir. Aragtirmada derinlemesine yapilan literatiir taramasinda, Tiirkiye’deki yerli avei turistler hakkinda simdiye
kadar fazla rastlanmamus olan, tutumlarina ait veriler tespit edildiginden dolay1, av turizmi hakkinda literatiire bilimsel olarak katki
yapacagl diisiiniilmektedir. Ayrica turizm ve av turizmi sektoriine reel olarak ¢arpanlar ile ekonomik katkida bulunacagi 6n
goriisiinde bulunulmaktadir.

Anahtar kelimeler: Yerli Aver Turist, Av Turizmi, Ulusal Av Turizmi, Uluslararasi Av Turizmi, Yerli Turist Avci.

Abstract

In the research, hunting tourism, which emerged with the use of natural life, hunting and wildlife together, was emphasized.
Advertising and promotion factor affects hunting tourism as well as other types of tourism. Advertising and promotion are most
effective today through social and visual media channels. The media is the most important pillar of promotion today and it greatly
affects the purchase. In the research, it has been tried to reveal how Wild TV, which is a hunting tourism visual media, affects the
attitudes of domestic tourist hunters. It has been emphasized how effective Wild TV is in raising the awareness and awareness of
the participants about hunting tourism. The data were obtained by using the questionnaire technique on the domestic hunter tourists.
As a result of this research, the effects of Wild TV on the attitudes of domestic tourist hunters in Turkey were revealed and its effects
on national and international hunting tourism were determined. In the literature review conducted in the research, it is thought that
it will contribute scientifically to the literature about hunting tourism, since data on the attitudes of domestic hunter tourists in
Turkey, which have not been encountered so far, have been determined. In addition, it is predicted that it will contribute
economically to the tourism and hunting tourism sector with its real multipliers.
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