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Ozet

Bu aragtirmanin amaci Necmettin Erbakan Universitesi (NEU) ve Selguk Universitesi (SU) biinyesinde bulunan Turizm Fakiiltesi
ogrencilerinin 6grenim gordiikleri liniversite 6zelinde kurumsal imaj algilarinin dlgililmesi ve kurumsal imaj algilarinin egitim
gordiikleri boliimlere gore anlaml farklilik gosterip gostermediginin belirlenmesidir. Bu kapsamda ¢alismada veri toplama araci
olarak anket formu kullanilmistir. Anket verileri, 2018 yilinda NEU ve SU’de 6grenim géren dgrencilerden toplanmistir. Calismada
ogrencilerin iiniversite tarafindan sunulan hizmet, destek, iletisim, érgiitsel baglilik, tatmin ve yonetime bakis alt boyutlarina iliskin
algilariin karsilagtirilmasi amaciyla t-testi ve varyans analizi uygulanmustir. Yapilan analizler sonucunda 6grencilerin kurumsal
imaj algilarmin tiniversite ve bdliimlerine gore anlamli farkliliklar gosterdigi tespit edilmistir. Arastirma sonuglarinin adi gecen
iniversitelerin imajlarma iligkin bilgi sahibi olmalarina ve buna yonelik diizenleme ya da yenilik yapmalarina olanak saglamasi
acisindan 6nemli oldugu disiiniilmektedir.
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Abstract

The aim of this research is to measure the perceptions of the corporate image of the students of the Faculty of Tourism of Necmettin
Erbakan University (NEU) and Selcuk University (SU) and to determine whether the perceptions of corporate image differ
significantly according to the departments. In this context, a questionnaire form was used in the study. The questionnaires were
applied to students in NEU and SU in 2018. The t-test and analysis of variance were applied to compare students’ perceptions of
corporate image sub-dimensions which service, support, communication, organizational commitment, satisfaction, and view of
management. As a result of the analyzes, it was determined that the corporate image perceptions of the participants showed
significant differences according to the university and their departments. It is thought that the results of the research are important
in terms of enabling them to have information about the images of the mentioned universities and to make arrangements or
innovations accordingly.
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