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Ozet

Giintimiizde ziyaretciler igin ziyaret edilen yerlerin sagladigi hizmetler yeterli olmamakta, farklilagabilmek i¢in tiiketicilere deneyim
sahnelenmesi gerekmektedir. Deneyimin sahnelenmesi gereken en 6nemli sektorlerden birisi de turizm sektoriidiir. Ozellikle kiiltiir
ve gehir turizmine ilgili turistler ve yerel halk i¢in 6nem arz eden miizeler, insanlar kiiltiir, sanat, tarih, bilim gibi konularda
bilgilendiren, bilinglendiren, eglenceli vakit gecirmelerini saglayan, insanlarin sosyallesmesine olanak taniyan ve ayn1 zamanda
ziyaretgilerine ¢esitli alanlardan deneyim yasatan kurumlar olarak tanimlanabilmektedir. Bu caligmanin amaci, rehber esliksiz miize
ziyareti deneyimi ile rehber eslikli miize ziyareti deneyimi arasinda anlamli bir farkin olup olmadigini tespit etmektir. Deney oncesi
modellerden birisi olan tek grup 6n test-son test modeli ile yiiriitiilen bu ¢alismada elde edilen veriler katilimeilara yiiz yiize dagitilan
anketler ile toplanmistir. Amagli 6rnekleme teknigine bagvurularak belirlenen yirmi iki katilimcidan toplanan veriler SPSS
programinda analiz edilmistir. Aragtirma sonucunda rehber eslikli miize ziyareti egitim, eglence, kags, estetik ve genel deneyim ile
rehber esliksiz miize ziyareti egitim, eglence, kagis, estetik ve genel deneyim arasinda son testler lehine istatistiksel olarak anlamli
bir fark bulunmustur. Arastirma sonuglari 1s181nda miize yoneticileri ve gelecek ¢aligmalar i¢in dneriler sunulmustur.

Anahtar Sozciikler: Deneyim, Miize deneyimi, Miize rehberligi, Odunpazari Modern Miize (OMM), Deneysel arastirma.

Abstract

Today, the services provided by the agricultural areas are not sufficient for visitors. In order to differentiate, it is necessary to stage
the experience to the consumers. One of the most important sectors in which experience should be staged is the tourism sector.
Museums, which are especially important for tourists who related to culture and city tourism and local people, it can be defined as
institutions that inform people about culture, art, history, science, raise awareness, enable them to have fun, allow people to socialize
and at the same time give their visitors experiences from various fields. The aim of this study is to determine whether there is a
significant difference between the experience of visiting the museum without a guide and the experience of visiting a museum with
a guide. The data obtained in this study, which was carried out with the single group pretest-posttest model, which is one of the pre-
experimental models, was collected by face-to-face questionnaires distributed to the participants. The data collected from twenty-
two participants determined by applying the purposive sampling technique were analyzed in the SPSS program. As a result of the
research, a statistically significant difference was found in favor of posttests between guided museum visit education, entertainment,
escape, aesthetics and general experience and guided museum visit education, entertainment, escape, aesthetic, and general
experience. In the light of the research results, suggestions for museum managers and future studies are presented.
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