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Ozet

Bu ¢alismada glamping isletmelerinde konaklayan turistlerin TripAdvisor.com sitesinde yer alan ¢evrim i¢i yorumlarindan
glamping ile ilgili beklenti ve memnuniyetlerinin icerik analiziyle degerlendirilmesi amaglanmigtir. Bu kapsamda 01.02.2019-
01.05.2021 tarihleri arasinda TripAdvisor derecelendirme sisteminde 4.5-5 puan skalasmna sahip Oliideniz, Marmaris ve Izmir
Seferihisar’da faaliyet gosteren glamping isletmelerinde konaklayan turistlerin cesitli dillerde (Tiirkge, Ingilizce, Almanca, Rusca)
302 adet olumlu yorum incelenmistir. Tripadvisor.com sitesinden elde edilen veriler igerik analizi kullanilarak incelenmistir. icerik
analizi sonucunda sekiz ana kategori bulunmustur. Arastirma kapsaminda incelenen ¢evrim i¢i yorumlara bakildiginda “yiyecek ve
igecek olanaklar1” kategorisinde yiyecek ve icecek lezzeti, “otelin konumu” kategorisinde doganin giizel olmasi, “otelin mimarisi
ve otelin genel durumu” kategorisinde glamping isletmelerin konaklama tipi ve “calisanlarin davranislari” kategorisinde ¢aliganin
giiler yiizlii olmasi konularinin iizerinde siklikla duruldugu belirlenmistir. Ulusal yazin incelendiginde glamping isletmelerinde
konaklayan turistlerin deneyimlerine ve ¢evrim i¢i yorumlarina iligkin bir ¢alisma yapilmadig: tespit edilmistir. Bu baglamda bu
caligma ilgili yazina ve sektore katki saglamasi bakimindan 6nem tagimaktadir.
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Abstract

This study aims to evaluate the expectations and satisfactions of tourists regarding glamping through content analysis method from
the online TripAdvisor.com reviews of tourists who stayed at glamping facilities. Within this context, all 302 positive reviews of
tourist made between 01.02.2019 and 01.05.20201 in different languages (Turkish, English, German, Russian) on glamping facilities
in Oliideniz, Marmaris, and Izmir Seferihisar with an average score of 4.5-5 in TripAdvisor scoring system were analyzed. The data
taken from Tripadvisor.com were analyzed by using content analysis method. Eight main categories were found following the
content analysis process. When the online reviews were examined, it was found that the tastiness of food was the most significant
aspect of “food and beverage amenities; the beauty of nature in “location of the hotel” category; type of accommodation in the
“architecture and general condition of the hotel category and kindness of employees in “employees’ behavior” category. When the
national literature was reviewed, it was found that there were no studies regarding the experiences and online reviews of glamping
tourists. Within this context, this study becomes significant in terms of its potential contribution to the related literature and the
sector.
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