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Ozet

Tiim diinyay etkisi altina alan Covid-19 salgiminin iilkeleri gerek ekonomik gerekse insan sagligi, sosyal hayat ve turizm sektorii
baglaminda olumsuz olarak etkiledigi goriillmektedir. Uluslararasi turizm rekabeti igerisinde olan iilkelerin turizm pazarlamasini
bagarili bir sekilde yiiritmesinin turizm tanitimina y6nelik video film, brosiir, billboard, tv ve radyo, yurtigi ve yurtdisi fuarlar vb.
araciligiyla gerceklestirildigi bilinmektedir. Caligmada, turizm tanitimlarina yonelik halkla iligkiler ve pazarlama ¢aligmalari ile
ilgili literatiir taramasi, Covid-19 siiresince Tirkiye’de yayimlanmig veya yayimdan kaldirilmis olan tanitim filmleri ile ilgili
dokiiman analizi yapilmasi ve miilakat teknigi uygulanarak bir biitiin halinde ele alinmasi amaglanmistir. Bu amaca yonelik, turizm
pazarlamasi, halkla iligkiler ve turizm tanmitim filmleri ile ilgili olarak Covid-19 salgini sonrasindaki ¢aligmalarin yetersiz oldugu ve
Kiiltiir ve Turizm Bakanlig: tarafindan yayimlanan “Enjoy. I’'m Vaccinated” isimli turizm tanitim filmini ele alan bir ¢alismanin
olmamasi, ¢aligmanin 6nemini ve 6zgilinliigiinii géstermektedir. Aragtirma yontemi olarak, dokuman analizi yapilmis ve sonrasinda
aragtirmacilar tarafindan hazirlanan sorular, turizm alaninda egitim alan §grenciler ve caliganlar, turizm alaninda egitim veren
akademisyenlere yiiz yiize ve elektronik posta adreslerine goriisme formu gonderilerek miilakat yapilmigtir. Calismanin sonuglarina
bakildiginda, turizm pazarlamasi ve halkla iligkiler konusu ile ilgili yaymnlarin yeterli diizeyde oldugu, turizm tanitim filmleriyle
ilgili yapilan ¢aligmalarm az oldugu, Tiirkiye turizm tanitim filmlerinin genel olarak yetersiz, kendini tekrar eden ve belli turistik
destinasyonlar ve turistik iiriinlerden olustugu sonucuna ulasilmistir. Enjoy, I’'m vaccinated, taniim filmiyle ilgili dgrenciler,
calisanlar ve akademisyenlerin; Gurur kirici, asagilayici, turizm sektorii calisanlarini degersiz kilan ve yerel halkin hassasiyetlerinin
g0z ardi edildigi bir film diigiincesinde olduklar1 goriilmektedir. Tiirkiye turizm tanitim filmlerinde, daha 6nce defalarca kez
kullanilan turistik bolge ve 6gelerin daha az kullanilmasi ve farkl turistik bolge ve 6gelerin kullanilmasi, Tiirk mutfak kiiltiiriini
yansitan (déner, kebap, baklava vb. disinda) daha fazla yiyecek ve igecegin kullanilmasi, farkli turizm gesitlerine yonelik tanitim
filmlerinin hazirlatilmas: énerilmektedir.
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Abstract

It is seen that the Covid-19 epidemic, which has affected the whole world, has negatively affected countries not only in terms of
economic and human health, but also social life and tourism sector. It is known that countries in international tourism competition
successfully carry out tourism marketing through video films, brochures, billboards, TV and radio, domestic and international fairs
etc. for tourism promotion. In the study, it is aimed to review the literature on public relations and marketing studies for tourism
promotions, to analyze the documents about the promotional films published or canceled in Turkey during the Covid-19, and to
discuss them as a whole by applying the interview technique. The lack of a study on tourism marketing, public relations and tourism
promotional films after the Covid-19 epidemic in addition to the lack of a study dealing with the tourism promotional film named
"Enjoy, I'm Vaccinated" published by the Ministry of Culture and Tourism demonstrates the importance and originality of this
study. As a research method, a document analysis was made and then interviews were conducted face-to-face and by sending an
interview form with questions prepared by the researchers to the e-mail addresses of the students and employees studying in the
field of tourism, and also to the academicians teaching in the field of tourism. Considering the results of the study, it was concluded
that the publications on tourism marketing and public relations were at a sufficient level, the studies on tourism promotional films
were few, and Turkish tourism promotional films were generally inadequate, repetitive and consisted of certain touristic destinations
and touristic products. It is seen that the students, employees and academicians are thinking that that the promotional film 'Enjoy,
I'm vaccinated' is humiliating, derogatory, devaluing the tourism sector employees and ignoring the sensitivities of the local people.
It is also recommended to use less of touristic regions and items that have been used many times before, and to use different touristic
regions and items, also to have more food and beverages that reflect the Turkish culinary culture (e.g. doner, kebab, baklava, etc.)
instead in preparation of promotional films for different types of tourism in Turkey.
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