Senel ve Temizkan | Journal of Gastronomy, Hospitality, and Travel, 4(2) — 2021

OURNAL OF GASTRONOMY
¥ Wore ko J

W HOSPITALITY AND TRAVEL

ISSN: 2619-9548 Journal homepage: www.joghat.org

Received: 10.11.2021 Accepted: 14.12.2021

Journal of Gastronomy, Hospitality and Travel, 2021, 4(2), 393-408

Arastirma Makalesi (Research Article)

AHILIK DEGERLERININ GUNUMUZ ACISINDAN DEGERLENDIRILMESI; ESKISEHIR
ORNEGI (EVALUATION OF AKHISM VALUES IN CONTEMPORARY PERSPECTIVE;
ESKISEHIR EXAMPLE)

Elif SENEL** (orcid.org/ 0000-0002-0374-6962)
S. Pinar TEMIZKAN! (orcid.org/ 0000-0002-8200-9564)
IEskisehir Osmangazi Universitesi, Sosyal Bilimler Enstitiisii, Turizm Isletmeciligi Boliimii, Eskisehir, Tiirkiye

2Eskisehir Osmangazi Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlar1 Boliimii, Eskisehir, Tiirkiye

Ozet

Abbasi halifesi Nasir Li-dinillah tarafindan resmilestirilen “fitiivvet” olgusunun devami olarak kabul edilen ahilik 13. Yiizyil da
Ahi Evran Veli 6nderliginde kurulmustur. Hem bir yapilanma modeli hem de degerler biitiinii olarak karsimiza ¢ikan ahilik kavram1
giiniimiizde hala 6nemini tagiyan bir model olarak kabul edilmektedir. Devlet ile esnaf arasinda koprii vazifesi goren ahilik teskilati
sosyal yapisi sayesinde sehir esnafi ve halkin kalkinmasini saglarken, temeline insan olgusunu koyan ve giizel ahlak igerisinde helal
kazanci destekleyen bir teskilatlanmadir. Kiiltiirel yapisim1 ve koklerini ahilikten alan Anadolu Yaklagimi kapsaminda
incelendiginde ge¢miste toplumsal ve mesleki agidan olduk¢a 6nemli olan ahiligin gliniimiizde hala ahlaki ilkelerinin, teskilat
anlayisinin devam edip etmedigi incelenmesi gereken bir konudur. Bu kapsamda bu arastirmada ahilik degerlerinin giiniimiize olan
yansimalari ele alinmistir. Aragtirmanin nihai amaci turistik agidan oldukg¢a zengin olan ve koklii isletmelerin yer aldigi Eskigehir
Odunpazar ilgesinde secilen isletmelerde ahilik degerlerinin devam edip etmediginin ortaya konulmasidir. Arastirma bulgulart
neticesinde Odunpazari bélgesinde arastirma igin segilen igletmelerde ahilik degerlerinin yansimalarinin devam ettigi ve ahilik
kiltiirline 6rnek uygulamalarin siirdiiriildiigii sonucuna varilmistir. Bu degerlerin yansimalarinin kanit1 olarak da Odunpazari’nda
Anadolu yaklasiminin var oldugu ve dnceligin ticari kaygidan ¢ok hizmet ve miisteri odakli oldugu sdylenebilir.
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Abstract

Akhism, which is accepted as the continuation of the "fiitiivvet" phenomenon that was formalized by the Abbasid caliph Nasir Li-
dinillah, was established in the 13th century under the leadership of Ahi Evran Veli. The concept of ahi-order, which confronts us
both as a structuring model and as a set of values, is still accepted as a model that carries its importance today. The Ahi organization,
which acts as a bridge between the state and the tradesmen, is an organization that provides the development of the city tradesmen
and the people, thanks to its social structure, it is an organization that puts the human phenomenon on its foundation and supports
halal earnings in good morals. When examined within the scope of the Anatolian Approach, which takes its cultural structure and
roots from the ahi-order, it is an issue that should be examined whether the moral principles and organizational understanding of
the ahi-order, which was very important socially and professionally in the past, still continue today. In this context, the reflections
of Akhism values to the present are discussed in this study. The ultimate aim of the research is to reveal whether the ahi-order values
continue in the selected businesses in Eskisehir Odunpazari district, which is very rich in terms of tourism and where well-
established businesses are located. As a result of the research findings, it was concluded that the reflections of the ahi-order values
continued in the enterprises selected for the research in the Odunpazari region and that some practices specific to the ahi-order
culture were continued. As a proof of the reflections of these values, it can be said that there is an Anatolian approach in Odunpazari
and that the priority is service and customer oriented rather than commercial concern.
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