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Ozet

Insanoglunun yeme i¢me ihtiyaci cevresel ve kiiltiirel faktorlerden etkilenmektedir. Yeme i¢cme ihtiyacini giderme sekli kiiltiirlere
ve lilkelere gore cesitlilik gostermektedir. Tarih boyunca insanlar yeme-igme ihtiyacimi farkli yollarla gidermektedir. Sokak
lezzetleri bu ihtiyaci karsilamak icin eski ¢aglarindan bu yana toplumsal yasamda bulunmaktadir. insanlarin bir arada yasayamaya
baslamasi ticaretin toplumsal hayat igerisinde adapte olmasi “sokak lezzetleri” ve “sokak saticilar1” gibi kavramlari insan hayatina
kazandirmaktadir. Calismada sokak lezzetlerinin Tiirk yazili medyasindaki yansimasi, haberlerin teknik ve gastronomik anlamda
ne sekilde islendiginin incelenmesi amaglanmaktadir. Amag dogrultusunda 2000-2018 (ilk 6 ay1) yillarinda yayinlanan 1.040 ulusal
gazete ve gazete eki haberini kapsamaktadir. Haberler icerik analizi yontemi kullanilarak incelenmistir. Elde edilen sonuglardan
sokak lezzetlerinin daha ¢ok ulusal gazete eklerinde ve hafta sonu yaymlandigi, ilk sayfalarda yer almadigi ve ana tema olarak
islenmedigi goriilmiistiir. Sokak lezzetleriyle ilgili etkinliklerin haber sayisina etki ettigi ancak sokak lezzetleriyle ilgili haberlerin
sistematik bir islenisinin olmadigi gibi bulgular elde edilmis ve gesitli 6nerilerde bulunulmustur.

Anahtar Sozciikler: Sokak lezzetleri, Kitle iletisim araglar1, igerik analizi, Gazete.

Abstract

Human needs for food and drink are influenced by environmental and cultural factors. How to eliminate the need for food and drink
varies according to cultures and countries. Throughout history, people have met the need for food and drink in different ways. Street
tastes have been a part of social life since ancient times to meet this need. The fact that people began to live together and the
adaptation of trade in public life brought concepts such as “street tastes” and “street vendors” into human life. The aim of the study
is to examine how street tastes are processed in Turkish written media and how news is processed in technical and gastronomic
terms. For the purpose, the study covers 1,040 national news in the newspapers and newspaper supplements published in 2000-2018
(first 6 months). The news was examined using the content analysis method. From the results, Street tastes were mostly published
in national newspaper supplements and over the weekend, did not appear on the front pages and were not treated as the main theme.
Results were obtained and various suggestions were made, as street-related activities affected the number of news, but there was no
systematic processing of street-related news.
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