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Ozet

Turist davraniglarindaki kusaklar arasindaki degisimlerin anlagilmasi turizme iligkin mevcut durumun degerlendirilmesi ve
gelecekteki egilimlerin tahmin edilebilmesi igin olduk¢a 6nemlidir. Bu baglamda arastirma; Bebek Patlamasi, X ve Y kusaklart
bireylerinin tatile ¢ikma nedenlerini (motivasyonlar), tatil yeri se¢ciminde kararlarini en ¢ok etkileyen unsurlar (destinasyon imaji
algis1) ve seyahat ve tatil davranislarini karsilagtirmali olarak incelemeyi amaglamaktadir. Bu amaglardan hareketle olusturulan
¢evrimici ve basili anket formlar1 kolayda 6rnekleme yontemiyle 15 Ekim 2021-11 Kasim 2021 tarihleri arasinda Eskisehir’de
yasayan, yilda en az bir kere seyahat eden, 21-76 yas araligindaki bireylere uygulanmistir. Toplamda 413 katilimcidan elde edilen
verilerin analizinde tanimlayici istatistiklerin yani sira istatistiksel ¢6ziimlemeler igin tek faktorlii varyans analizi (ANOVA) ve ki-
kare bagimsizlik testi kullanilmustir. Aragtirma sonuglari; soz konusu ti¢ kusagin birbirinden farkli seyahat motivasyonlarinin,
destinasyon imaj1 algilarinin ve seyahat davraniglariin oldugunu gostermektedir. Bebek Patlamasi kusagi bireylerinin ¢alisma
kapsaminda incelenen bes motivasyon boyutu baglaminda diger kusaklara gére belirgin bir motivasyon arayislarmin olmadigi
goriiliirken, X kusaginin en fazla “rahatlama” ve Y kusaginin ise en fazla; “heyecan”, “bilgi arayisi1”, “sosyallesme” ve “prestij”
motivasyonlar1 dogrultusunda tatile yoneldikleri tespit edilmistir. Ayrica, Bebek Patlamasi kusaginin tatil yerine karar vermelerinde
en etkili faktdrler arasinda ulagimin kolay olmasi ve destinasyonun dogal 6zellikleri ile ilgili unsurlar 6n plana ¢ikarken, X kusagi
bireyleri i¢in ise giivenlik, fiyat ve hizmet kalitesinin énemli oldugu bulgusuna erisilmistir. Y kusagi katilimcilarinin ise tatil yeri
seciminde destinasyondaki manzara, kiiltiir, sanat ve tarihe iligkin varliklarin zengin olmasi, bolgeye seyahatin moda olmast ve
bolgedeki telekomiinikasyon hizmetlerinin gelismisligi unsurlarini 6nemsedikleri tespit edilmistir.

Anahtar Kelimeler: Seyahat Motivasyonu, Destinasyon imaji Algisi, Bebek Patlamas1 Kusagi, X Kusagi, Y Kusagi.

Abstract

Understanding the intergenerational changes in tourist behaviors are significant for evaluating the current state of tourism and
predicting future trends. In this context, the research aims to comparatively examine the reasons (motivations) for Baby Boomer, X
and Y generations individuals to go on holiday, the factors that most affect their decisions in choosing a holiday destination
(destination image perceptions), and their travel and holiday behaviors. Based on these purposes, online and printed questionnaires
were applied to individuals between the ages of 21-76, living in Eskisehir and traveling at least once a year, between October 15,
2021, and November 11, 2021, with convenience sampling method. In the analysis of the data obtained from a total of 413
participants, in addition to descriptive statistics, one-factor analysis of variance (ANOVA) and chi-square independence test were
used for statistical analysis. The results of the research show that these three generations have different travel motivations,
destination image perceptions, and travel behaviors. In the context of the five motivation dimensions examined within the scope of
the study, it was observed that the Baby Boomer generation individuals did not have a clear motivational search compared to the
other generations, while the generation X tends to vacation in accordance with ‘‘relaxation’ and the generation Y with
“‘excitement”’, ‘‘knowledge seeking’’, ‘‘socialization’” and ‘‘prestige’” motivations. In addition, while the factors related to the
ease of transportation and the natural features of the destination are among the most effective factors in the decision of the Baby
Boomer generation for a holiday destination, it has been found that safety, price, and service quality are important for the generation
X individuals. It has been determined that the generation Y participants attach importance to the richness of the landscape, culture,
art, and historical assets in the destination, the fashion of travel to the region, and the development of telecommunication services
in the region when choosing a holiday destination.
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