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Ozet

Beypazari’ni ziyaret eden yerli ziyaretcilerin nesnel otantiklik algilari ile tatminleri arasindaki iliskide, algilanan degerin aracilik
roliiniin test edildigi bu arastirmada 306 tane anket analiz edilmistir. Veriler, anket vasitasiyla, olasiliga dayali olmayan 6rnekleme
tekniklerinden, kolayda 6rnekleme teknigi ile toplanmigtir. Kullanilan &lgeklerin giivenirlilik ve gegerlilik durumlari Spss 2021 ve
Amos programlar1 yardimiyla incelendikten sonra arastirmanin kavramsal modelinde bulunan degiskenler arasindaki iligkiler
Process Macro (model-4) ile test edilmistir. Elde edilen bulgular, Beypazari’ni ziyaret edenlerin biiyiik oranda giiniibirlik¢i ziyaretgi
oldugunu gostermektedir. Bununla birlikte geceleme yapan ziyaretgilerin ¢ok bilyiik bir kismi, bir gece konaklama yapmaktadir.
Ziyaretgilerin yaridan fazlasini 35-54 orta yas grubu olusturmaktadir. Analiz sonuglar1 nesnel otantikligin, algilanan deger ve tatmin
iizerinde dogrudan ve anlamli olumlu etkisi olduguna isaret etmektedir. Ayrica algilanan degerin de tatmin iizerinde dogrudan ve
anlamli olumlu etkisi s6z konusudur. Olusturulan aracilik modeli, nesnel otantikligin tatmin iizerindeki etkisinde, algilanan degerin
gliclii bir sekilde aracilik islevi oldugunu ortaya koymaktadir. Bulgular kiiltiirel miras bolgesinde ziyaret¢i tatmini i¢in nesnel
otantikligin yaninda yapisalci, varoluggu ve post-modern otantiklik gibi diger otantiklik tiirlerinin de gerekli olduguna isaret
etmektedir.
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Abstract

In this study, the mediating role of perceived value in the relationship between the objective authenticity perceptions and satisfaction
of local visitors who visiting Beypazar1 was tested. The convenience sampling method which is one of the non-probabilistic
sampling techniques was used in current study. Results are based on sample were collected through a questionnaire of 306 visitors.
After examining the reliability and validity of the data, the relationships between the variables in the conceptual model of the
research were tested. The findings indicates that visitors who visit Beypazari are mostly excursionist. Moreover, it was determined
that most of the visitors who accomodated in Beypazari only stay for one night. Most of the visitors are in the middle age group of
35-54. Analysis results indicate that objective authenticity has a direct and significant positive effect on perceived value and
satisfaction. In addition, perceived value has also a direct and significant positive effect on satisfaction. The mediation model reveals
that perceived value strongly mediates the influence of objective authenticity on satisfaction. Findings shows that besides objective
authenticity, other types of authenticity such as constructivist, existential, post-modern authenticity are also necessary for visitor
satisfaction in the cultural heritage destinations.
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