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Ozet

Cevredeki fiziksel ve sosyal unsurlardan olusan atmosfer olgusu, bireylerin duygu, tutum ve davraniglarini etkilemektedir. Diinyada
uygulamalar1 giderek artan et restoranlari ise dogal ve vahsi yasami tema olarak miisterilerine sunan konsept restoranlardir.
Aragtirmanin amaci, et restoranlarinin temel atmosfer ilkelerinin belirlenmesi ve uygulamaya yonelik model Onerisi sunulmasidir.
Arastirmada nicel yontemlerden yararlanilmis, soru formu teknigiyle 410 katilimcidan veri toplanmustir. Katilimcilar Slgiit
ornekleme yontemiyle belirlenmistir. Arastirma sonucunda bulgularin literatiirdeki diger ¢aligmalarla ortiistiigii ve et restoranlarinin
dogal ve vahsi yasam temasina uygunluk gosterdigi gortilmiistiir. Aragtirmada sonug olarak uygulamaya yonelik model Onerisi
sunulmustur.
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Abstract

The atmosphere formed by physical and social environmental factors, affect individuals emotions, attitudes and behaviors.
Steakhouses are defined as a concept restaurants wild and natural themed, have become widespread in the world. The aim of the
research is determining the atmosphere principles of steakhouses and proposing a model for application. The research aims to
contribute to limited concept restaurant, steakhouse and gastronomy and interior architecture researches. In the research, quantitative
techniques were used. The data were collected from 410 participants. Criterion sampling method and survey technique are used in
the research. As a result, it was seen that findings compatible with both the natural,wildlife theme of the steakhouse and literature.
Also, model suggestion was presented to create a design style.

Keywords: Atmosphere, Interior atmosphere, Concept restaurant, Steakhouse.

** Bu makale Anadolu Universitesi, Sosyal Bilimler Enstitiisii, Turizm Isletmeciligi Doktora Programi kapsanunda, Pinar SENEL'in
"Et Restoranlarinin I¢ Mekan Atmosferi: Gastronomi-igmimari Arakesitinde Temel Ilkeler" adli doktora tezinden iiretilmistir.
* Sorumlu yazar: pinargoksu@anadolu.edu.tr
DOI: 10.33083/joghat.2021.93
551


http://www.joghat.org/

