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Ozet

Gegmisten gliniimiize kadar, saglik, insanlarin en temel ve en 6nemli fizyolojik ihtiyact olmustur. Bireyler saglikli olabilmek,
iyilesebilmek adina iilke i¢ine veya iilke disina seyahat etmislerdir. Bu seyahatler, turizmin gelismesine ve turizmin alt basliklara
ayrilmasina olanak tanimistir. Bu durum turizm ve saglik kavramlarinin birlikte kullanilmasina ve saglik turizmi kavraminin ortaya
¢ikmasina katki saglamigtir. Bu caligmada, Tiirk halkinin saglik turizmine yonelik metaforik algilar1 incelenmis olup, iilke genelinde
¢evrimigi anket uygulama yontemiyle 339 kisiye ulagilmistir. Uygulanan anket sonuglarma gore 103 farkli metafor ortaya konulmus
olup, bu metaforlar; saglik algis1 olarak saglik turizmi, tedavi algisi olarak saglik turizmi, ekonomik algi olarak saglik turizmi,
destinasyon algisi olarak saglik turizmi olmak iizere 4 kategoride toplanmistir. Calisma sonucunda Tiirk halkinin saglik turizmine
karst metaforik algilarinin termal, kaplica ve sa¢ ekimi {izerinde yogunlastig1 goriilmiistiir.

Anahtar Kelimeler: Saglik turizmi, Metaforik Algi.

Abstract

From past to present, health has been the most basic and most important physiological need of people. Individuals have traveled
inside or outside the country in order to be healthy and recover. These trips allowed the development of tourism and the division of
tourism into sub-titles. This situation contributed to the use of tourism and health concepts together and to the emergence of the
concept of health tourism. In this study, the metaphorical perceptions of Turkish people towards health tourism were examined, and
339 people were reached through the online survey method throughout the country. According to the results of the questionnaire
applied, 103 different metaphors were revealed, these metaphors; health tourism as a health perception, health tourism as a treatment
perception, health tourism as an economic perception, and health tourism as a destination perception. As a result of the study, it was
seen that the metaphorical perceptions of the Turkish people towards health tourism focused on thermal, spa and hair transplantation.
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