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Ozet

Bu arastirmanin amaci Istanbul’da faaliyet gosteren restoranlar ziyaret eden miisterilerin deneyimlerinin miisteri tatmini ve tekrar
ziyaret etme niyetine etkisini incelemektir. Bu baglamda arastirma modelinde deneyim alanlar1 dort alt faktor (egitim, eglence,
estetik ve kacis) olarak kullanilmistir. Arastirmanin 6rneklemi 415 restoran miisterisinden olusmaktadir. Arastirma nicel aragtirma
deseni kullanilmis olup, kolayda &rneklem metoduyla veriler toplanmustir. Veri toplama yontemi olarak anket tekniginden
faydalanilmistir. Arastirmada veri analizi stirecinde SPSS ve Amos istatistik programlart kullanilmigtir. Aragtirma bulgularina gére
miisteri tatminine kagigin pozitif yonde anlamli bir etkisi varken, egitim, eglence ve estetigin pozitif yonde anlamli bir etkisi yoktur.
Ayrica tekrar ziyaret etme niyetine eglencenin pozitif yonde anlamli bir etkisi bulunmazken, egitim, estetik ve kacisin pozitif yonde
anlamli bir etkisi bulunmaktadir. Bu aragtirma sonuglar1 restoran yonetimlerine deneyimsel agidan elde edilen sonuglar paralelinde
oneriler sunmaktadir.
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Abstract

The aim of this research is to examine the effect of the experiences of customers visiting restaurants in Istanbul on customer
satisfaction and revisit intention. In this context, four sub-factors (educational, entertainment, esthetic, and escapism) have used in
the research model. The sample of the research consists of 415 restaurant customers. Quantitative research design was used in the
research, and data were collected in the context of convenience sampling method. Survey technique was used as data collection
method. SPSS and Amos statistical programs were used in the data analysis process in the research. According to the research
findings, while there is a positive significant effect of escapism on customer satisfaction, education, entertainment, and esthetic do
not have a significant positive effect. In addition, while entertainment does not have a significant positive effect on revisit intention,
education, esthetic, and escapism have a significant positive effect. The results of the research offer suggestions to restaurant
managements in parallel with the results obtained from the experiential point of view.
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