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Ozet

Yapilan aragtirmanin amaci, yesil yonetim yaklasimi ile ¢evreci uygulamalar gerceklestiren otellerde konaklayan turistlerin, yesil
otellere yonelik algilarmin, ¢evreci davranig egilimleri {izerine olan etkilerinin belirlenmesi ve turistlerin ¢evreci davranis
egilimlerinin yesil otellere yonelik davranissal niyetlerine etkilerinin tespit edilmesidir. Bu kapsamda gergeklestirdikleri ¢evreye
duyarli uygulamalar ile T.C. Kiiltiir ve Turizm Bakanhg tarafindan yesil yildiz sertifikasina uygun goriilen otel isletmelerinde
konaklayan 681 turistten elde edilen veriler, SPSS 21 ve AMOS 21 istatistik paket programlari yardimiyla analiz edilmistir.
Aragtirma sonucunda, turistlerin ¢evreci davranig egilimleri iizerinde, yesil otel tercihlerine yonelik algilarinin etkisi oldugu; ayrica
¢evreci davranig egilimlerinin de, turistlerin yesil otellere yonelik davranigsal niyetlerini 6nemli 6lgiide etkiledigi goriilmiistiir.
Aragtirmanin sonunda elde edilen bulgulara yonelik sonuglar degerlendirilerek alana ve uygulayicilara dneriler sunulmustur.

Anahtar Kelimeler: Yesil Turist, Yesil Otel, Yesil Turizm, Yesil Pazarlama.

Abstract

The aim of this research is to determine the impact of tourists perceptions about green hotels, staying in hotels that used
environmentalist applications with green management approach, environmental behavioral tendencies and to determine the impacts
of green behavioral intentions of tourists on green hotels. In this context, the data obtained from 681 tourists staying in hotel
establishments that were deemed worthy of green star certification by the Republic of Turkey Ministry of Culture and Tourism with
the environmentally sensitive practices they carried out were analyzed with the help of SPSS 21 and AMOS 21 statistical package
programs. As a result of the research, it is observed that the perceptions of the green hotel preferences of the tourists on the greener
behavior tendencies; Also, environmental behavior tendencies have also significantly affected the behavioral intentions of tourists
towards green hotels. At the end of the study, the results of the findings were evaluated and suggestions were presented to the field
and practitioners..
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